Title: Too Cute to Fail: Kawaii Culture and the Rise of Japanese Soft Power

Abstract:

Originating in the youth subcultures of 1970s Japan, kawaii, meaning “cute” or “adorable,” has since
transformed into a dominant aesthetic and cultural force that transcends national boundaries.
Through government-led initiatives like “Cool Japan” and the export of cultural icons such as Hello
Kitty and Pokémon, it has been able to invoke affection and intimacy amongst consumers, leading
kawaii culture to its global reputation across the international community outside of Japan. While its
influence has been positively received—fostering greater cultural acceptance, tourism appeal, and
even digital virality through social media and idol trends—the implication of ingratiation and
naivety that comes along has also contributed to the problematic exoticization and fetishization of
Japanese identity, revealing the complex double edge of soft power in global pop culture. This
duality highlights how even seemingly light-hearted and cute aesthetics can subtly shape not only
local identities but also global perspectives. On one hand, it can make Japanese culture more
digestible for foreign audiences; yet it also risks reducing the nuanced culture to the monolith of

“kawaii.”

1970 FROHARIC B F 2 5EH5 UL b TN [bwvw] Ubid, e CEEZ A T
RS % SRR 7R 260 - SRR~ e B L7z, BUFEED [ 27— P v v | RIS,
N —FFARRTFEVE VST A 2 VOl ABELE T, b | Z AL ICE
LACEEZHNRE L, EEESICBECTLLHMONETFEEL o7z, DI
ZRDILK LB DIEE, X 51T SNS 7 4 FASULZE L 727 ¥ 2L ETokEk e
Vo HIERNRTE THAT W 5,

Lo LAEIERIC, Teb v | BT 2 5EE X RERA X D4 A —J k. BASL % BEW
TR DL LCBEEICEEL - 7 27 4 S XALT 3 L0 SRS RS LTy
5o TOLIHRI, V7 ATV = RO AR FER Y ICL T 5, BT
BoLLRFETHTh, TNBHIRDOT A 72 7 4 7 4 R EEH SR ORI
VT BTERIIC K B B % ST IR D B,

[22bwvn ] UYELIFHA L Z A DAL ICE s THLACT WD DI T 2 HE R/ L
TWw3 =T, [pbuwn] L) Bl iic X o T, BARLD LM EHENE S
ML ncLE S ERtEd 3o A T3,



